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Methodology

The survey was conducted using various

approaches such as in-depth interviews with
P industry experts and used car dealers as well
” as consumer surveys

|| Survey Period:
B 23 November -17 December 2021

Total respondents:
1,456

Source: OLX Autos Indonesia

Segment

Buyers

Individual
Sellers

Number of
respondents

1,121

184




Executive
Summary

O During The Delta variant outbreak [end of June — mid of August 2021), demand for used car
dropped by around 20% and bounced back right at the end of Q3 2021.

O 2021saw key changesin consumers behaviours as compared to 2020:
° Betterincome and more mobility
e Higher intention to upgrade cars
e Easier access to car financing

O New carsalesis predictedto recover to pre-Covid level in 2022 following the recovery of
Indonesia’s GDP per capita.

O Used car marketis predicted to grow by 2-3% in 2022 following the increase in used car supply.
However, we expect a supply shortage in 2025.







Buyer

Price, car condition, and brand/model are the
top factors while considering the purchase of
aused car

Upgrade to a newer car has become the
main reason for purchasing a used car

What are the main reasons for purchasing a used car?

How flexible is your budget and brand / model preference?
Upgrade to anewer car 34%

Need safer mode of 5
transportation 35%

Need abigger car

| already set my budget | canincrease my budget | only want specific car
and | am open to any if | find a car that has a brand/model

brand that fits within better condition

my budget

Add anew car for family
mobility

Seller will sell ata
cheaper price

76% Respondents said that their spouse plays a critical

role in the purchase decision

Source; OLX Autos Indonesia




Consumer Profile 2021

Seller Seller

The main concern for sellers is not getting a
fair price

Similar to buyers, the need to upgradeto a
newer car is the primary reason for selling

What are the main reasons for selling a used car? What are your main concerns in selling your used car?

Upgrade to anewer car 34%

Need the budget for

personal /family needs 33%

Need the budget for -

business needs 23% 10%

Need a car that has lower

maintenance cost 22% Not getting a fair Spending alot of Difficult to get the Ensure thatl can
price time to meet the car’s financing getthe money
buyers first
Need the budget for o
urgent needs 18%

6 4% Respondents said their spouse also influences

the selling decision

Source; OLX Autos Indonesia




Buyer and Seller

Consumer Profile 2021

[
Online platforms and social media are the most important

resources for car buyers and sellers

N

/

What are the top sources that you use to check car prices?

A
52% = R 36%
2% |l oo 23%
23% “) Friends 17%
17% LU O Family 8l 14%

Seller

Source; OLX Autos Indonesia m
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Higherincome Demand is recovering;

and mobility higher intention to purchase
47% B Q42020
42% 359 B Q4202 .
269 ° 46% Buyers are looking to
. 23% purchase right now,
ls% compared to 22% during
1% 4% the same time last year
| Higherincome Sameincome Lessincome Stillunemployed | 46% o Postpone Purchase

22%, Bl BuyNow

2 60/ Buyers have a higherincome
ey © compared to last year Q#2020 Q202

Consumers

@
trend I n Easler car financing primary transportation mode

Private vehicles stay as

39% Buyers are still

using private cars as their
primary transportation mode

2021 0©
L]

Only 19% Buyers are unable to
get financing, compared to
40% last year

Source; OLX Autos Indonesia




Market Trend:

Demand dropped by ~20% during The Delta variant outbreak
and bounced back at the end of Q3 2021

March: PPnBM' tax cut was June - July:
implemented The Delta variant outbreak
120 110 113
100 105 - 104 102 105 100
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Index 100 = Used Cars Demand Oct 2020
*Sales tax onluxury goods Source: OLX Autos Indonesia



Market Trend:

Most cars are sold in the market after 5-6 years of service

Used car supplies Supply by vehicle mileage
by year of manufacture

B 50K-100K KM

100

/ 100K-150K KM

22%
75

50
B 150K+ KM

25

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 " 5K-50KKM

Index 100 = Cars being manufactured in 2016 By kilometers (‘000) | E



Market Trend:

MPV & SUV are the most traded car type, in line with Indonesian
culture of being family - oriented

Demand by
cartype

B MPV B MPV

o SuV o SuvV

B Hatchback B Hatchback
Sedan Sedan
Commercial Commercial
LCGC LCGC

B Others B Others

Source; OLX Autos Indonesia m



Most popular Used Car models 2021

Toyota Avanza, Toyota Innova, Honda Brio, Honda Jazz, Honda CRV

MPV

l. Toyota Avanza

2. Toyotalnnova

3. Daihatsu Xenia

4. SuzukiErtiga

5. Honda Mobilio

. Honda CR-V

. Toyota Fortuner
. HondaHR-V

. Mitsubishi Pajero

Sport

. ToyotaRush

Hatchback

. HondaBrio
2. Honda Jazz
3. Toyota Yaris
4. Honda Civic
5. Mazda2

il

Sedan

1. BMW 3 Series

2. Honda City

3. Toyota Vios

4. MercedesBenzC
5. Toyota Camry

LCGC

l. Toyota Agya
2. Daihatsu Ayla
3. Toyota Calya
4. Daihatsu Sigra
5. SuzukiKarimun

AUTOS

Source; OLX Autos Indonesia
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Economics' Condition
Indonesia GDP per capitais still recovering, expected to
fully recover by the end of 2022

GDP per Capita (in ‘000 USD)
4.3

Recovery

Despite the prolonged waves
of Covid, the Indonesian
economy hasrecoveredtoa
large extent

4.0
With the current situation,
Indonesia GDP per capitais

3.8
3.5
3.3
expected to recover by the
3.0

2016 2017 2018 2019 2020 2021 2022 end of 2022

Source: WorldBank & OIX Autos Indonesia m

Year




Industry Trend
New Car sales in Indonesia is expected to follow the
trend of GDP per capita: i.e.recovery by the end of 2022

B Commercial Wholesales | Passenger Wholesales
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CBU (full set car) export and import are
expected to recover to pre-Covid level in 2022

Source: Gaikindo & OIX Autos Indonesia




2022 Used Car Market:
Used car supplies are expected to increase by 2-3% in 2022.
However supply shortage is expectedin 2025

Supply increase in 2022 due to
higher production in 2017

d Q

mm New CarProduction mmm Used Car Supplies

I

AP

Supply shortage in 2025 due to lower
productionin 2020

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

Year

*Used car supplies are strongly corelated with the availability of 5 to 6 year-old cars

Source; OLX Autos Indonesia




Long-term trend
for Used Carindustry

O Users have shifted to adopting contactless transactions through their
smartphones across industries

0O Used Car Marketplaces will go deeper into the buying and selling
ecosystem. A fixed used car price will help to smoothen the transactions

As digital adoption increases, Buyers are seeking for more convenience
O andassurance in transactions with a one-stop online platform that offers

Offline transactions . .
end-to-end services such as workshops, insurance and warranty
to One-stop
Online platform Both buyers and sellers will be able to enjoy the assistance of advanced
O technologies such as Al-assisted car inspections, 360 degrees viewing
of cars, etc.

° y 2 N



Long-term trends
for Used Cars industry

Emerging new business New business models such as car subscription service provide a new
models type of convenience where users can pay a fixed-fee to drive the car,
without the hassle of car ownership.

The number of electric vehicles in Indonesia in 2021 has doubled as

Electric vehicles enter compared to 2019. Meanwhile, electric vehicles will start to enliven the
the used car market used car market in 2024/2025.

o o o As social media adoption in Indonesia increases, more people are using
SocialMediaasa primary social media as their main information source when they plan to buy or

information source sell their cars.
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